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“The poor, starving artist is a reality, especially in this
economy,” says local fashion designer Chris Cantoya.

While he’ll show his creations in Austin’s Fashion
Week, which begins Monday, July 13, Cantoya is glad to
have his family around to buy him meals once in awhile.

Cantoya, a recent transplant from Austin to San Anto-
nio, creates wearable art in the form of painted and em-
broidered ties and scarves under the Mint Owl label. He
came to the area because he found a job working as a vi-
sual merchandiser at Banana Republic in North Star
Mall and because he could cut down on living expenses
by living with relatives.

Though the notion of a starving artist has become cli-
ché over the years, artists and designers in San Antonio
and beyond are finding it more difficult to make ends
meet in this recession. Artprice.com reported “the art
market has taken a series of severe blows” since the fi-
nancial crisis began, in part because wealthy individuals
have scaled back their art purchases and banks have
ceased financing art acquisitions.

However, artists help keep a city’s economy going
strong, and if they suffer, so might everyone else. A 2003
study from the University of Minnesota found that artis-
tic activity can significantly contribute to an area’s eco-
nomic vitality because artists can boost the economy by
selling their work and by providing creative design and
marketing for other products and services.

Since July is San Antonio’s Contemporary Art Month,
210SA checked in with local artists to find out how they
are grappling with the economic downturn and to see if
there are any upsides to tightening their budgets.

Most artists we spoke with, such as Kevin Rayhons, a
photography and mixed-media artist based in San Anto-
nio, have hung on to their day jobs to fund their creative
enterprises.

“I don’t know, myself, many artists that actually live off
their art,” Rayhons said. “It’s a hard thing to do.”

CHRIS CANTOYA, 29

HIS ART: Cantoya specializes in wearable art by producing unisex ties and scarves
with painting, embroidery, pleating and ruching. The look is colorful and edgy,
with artistic inspiration from Japanese artist Katsushika Hokusai’s iconic images
of crashing waves.

Though Cantoya also dabbles in modeling and photography, his heart is in
his Mint Owl clothing line, which he began about a year ago. He got into clothing
design while taking classes at the Austin School of Fashion Design.

“I didn’t have a ton of sewing skills, so I was limited to certain things,” Can-
toya said. But he did have the urge to turn his regular-sized ties into skinny ties
with flashy stitching.

“The regular way you make the tie, it’s a bunch of folding and secret stitch-
ing,” Cantoya said. “But I just want to sew right across the top of it like frosting
on a cake.”

What’s in a tie? “I’ve always loved ties because it’s the way for guys to ex-
press themselves visually and colorfully in a way that you can’t otherwise,” Can-
toya said. “You can’t wear hot-pink pants. You can wear a cool tie. I felt like that
was the area I could really be creative and artistic.” Cantoya also wanted to make
ties that appeal to women. He works with a variety of fabrics as well, such as cot-
ton T-shirt material.

DAY JOB: Cantoya moved from Austin to San Antonio in April when he got a job
at a local Banana Republic. He also does backstage styling for Sue Webber in ar-
ea fashion shows, including one specifically for weight-loss surgery patients at
an area hospital.

SURVIVING TOUGH TIMES: Cantoya’s move to San Antonio has helped him survive
the recession. While Cantoya said there aren’t as many outlets or events in San
Antonio for his type of products, the commute is easier and the cost of living is
lower than in Austin. Cantoya is staying with relatives to make ends meet.

“Everyone talks about having to move back home, either because they lose
their job or they can’t find work where they’re living now,” Cantoya said. “That’s
basically what happened. I couldn’t find the work that I wanted to, even in Aus-
tin. I had several part-time jobs, you know, some retail, some fashion shows, my
own business, and it just wasn’t adding up enough to pay all my bills. I’ve had a
lot of support from my family. . . . I spend time with them. They’ve helped me
move. They’ve helped with taking me out to dinner, feeding me, basically.”

ART FOR CASH: Cantoya said the recent economic decline has made him more
flexible on the price of his designs.

“I kind of do feel more desperate sometimes,” Cantoya said. “When I sell at
my trunk shows, I have the liberty to change the prices around. . . . I have been
willing to add a discount, like you buy two (ties), you get a discount.” But for
Cantoya, dropping the price too low might actually discourage his clientele.

“The thing about my stuff is that if I price it too low, it will be seen more as a
craft piece than something that’s high-end,” Cantoya said. The prices of his ties
range $50-$100.

THE SILVER LINING: Cantoya believes that the recent economic decline may, in
some ways, be a good thing for smaller designers.

“I felt like (the recession) lowered the playing field so things can be more ac-
cessible to a lot of designers, rather than just big, huge corporations,” said Can-
toya, who also has a degree in business management from the University of Ne-
braska at Omaha. “Mainstream things like department store stuff . . . have be-
come less successful, and people are looking for more individual ways of
expressing themselves, whether it’s through a local boutique or a local clothing
line.”

And those who have lost their jobs might be inspired to start new ventures.
“We’re seeing a lot of young entrepreneurs and a lot of small businesses rise

up out of the ashes of people losing their jobs with these big corporations.
They’re deciding to go into business for themselves. Because they can’t find a
job, they’re creating their own jobs.”

CHECK HIM OUT: Cantoya will participate in Austin Fashion Week, Monday, July 13,
through July 19. You can find his fashion line at www.myspace.com/mintowl.

ANGELA GUERRA AND MARK WALLEY, BOTH 23,
OF THE ART DUO THE PRIME EIGHTS

THEIR ART: This couple has been together for more than six years and has
delved into the worlds of filmmaking, graphic design, art, music and pho-
tography. The two received an Emerging Filmmakers Fellowship Grant
from the Southwest Alternate Media Project to create their eight-minute
film “Journey of the Opportunist,” which is screening during Contemporary
Art Month. They have already screened the film in Austin, Portland, Ore.,
and Mexico City. The film addresses the theme of migration in universal
terms by focusing on simplistic, everyday movements, such as seeking
knowledge from a library book. In this way, the two turn mundane actions
into unique video segments.

DAY JOBS: The two have associate’s degrees in new media communications
from Northwest Vista College and are gradually working toward bachelor’s
degrees in new media from UTSA. They also own The Prime Eights Design

company, through which they do corpo-
rate design, video and photographic work.

SURVIVING TOUGH TIMES: The two attended
UTSA last fall, but because of the costs,
they returned to taking classes at North-
west Vista in the spring. They plan to re-
turn to UTSA shortly and are, in the mean-
time, saving money and applying for
scholarships and grants.

“Our approach to school was there’s no hurry,” Guerra said. “We’ve
been working and going to school, building the work that we do at the
same time.” For her, it’s all about finding a balance.

“We really balance our creative work with client work,” Guerra said.
“We take on a lot of projects like internal Goodwill projects. . . . The idea is
that we’re taking on these corporate projects in order to fund our creative
nonpaying projects.” In addition to developing corporate clientele, snag-
ging grants and scholarships are essential to pursuing their goals.

“We almost couldn’t justify going back to UTSA to finish if we couldn’t
get money to finish it,” Guerra said. “We didn’t want to take out loans for
school. . . . Those scholarships and grants are keeping us in school.”

ART FOR CASH: Though grant money may help, it’s only part of the duo’s fi-
nancial puzzle. For instance, a recent film grant for $3,000 didn’t even cov-
er the cost of the video camera they needed to create the film.

“The whole film was out of pocket,” Guerra said. “All the actors were
friends of friends who did it for free. We just try to be frugal but figure out
how to express the ideas in a way where we weren’t cutting corners.”

The Prime Eights also are more willing to negotiate the price of their
work.

“I have been more conscious of making our clients comfortable with
the fact that we can be flexible with prices,” Guerra said.

At their Contemporary Art Month show at Stella Haus Art Space, Guer-
ra said they will sell postcard images from the film for $1 an image “be-
cause, in this economic climate, people may not want to buy a $100 piece
of art, but they can take something with them that’s less expensive.”

THE SILVER LINING: Being careful with their budget can have its benefits,
Guerra said.

“We’ve always been more conscious of where our money goes just be-
cause we want to make sure that the money we’re using is going toward
what we want to do.” For instance, the couple shares school books and a
car. “It adds up, not making those kinds of investments, because then we
have the money for projects.”

CHECK THEM OUT: View the film “Journey of the Opportunist” at Stella Haus
Art Space, 106 A, Building B, in the Blue Star Arts Complex, by appoint-
ment throughout July (dayna.moonfruit.com) or visit
www.theprimeeights.com.

KEVIN RAYHONS, 32

HIS ART: Rayhons uses photographs and Manga comics to cre-
ate “Japanese-inspired works exploring the visionary phenom-
enon of pattern and motion in our world around us.”

For instance, one of his recent works, called “Redeye Bus,”
features the face of a cartoon bus mascot used to represent the
bus system in Tokyo. Rayhons repeated the face to create a pat-
tern. The image is layered on top of Manga images and then
covered with acrylic.

While Rayhons’ art does draw heavily from imagery he
soaked up on a recent visit to Japan, he doesn’t limit his inspira-
tion to foreign cultures.

“I definitely did bring back a lot of stuff from Japan, but I
don’t really think that it’s necessary, I’ve found plenty of things
to inspire me in San Antonio. If you get out of your element,
things are new and exciting and different . . . and it’s kind of nice
to do that every now and then. It’s good to try to look at what
you have in front of you not as something that’s mundane and
normal.”

DAY JOB: Rayhons has a bachelor’s of fine art with a concentra-
tion in photography from UTSA and currently works as a multi-
media specialist at San Antonio College.

“If I really applied myself, most likely what I should be doing
is showing in galleries in other cities and other states,” Rayhons
said. “(I should be) showing them my portfolio and getting
shows there where people actually do buy art.”

SURVIVING TOUGH TIMES: Rayhons said he hasn’t sold much of his
work thus far, so he can’t say whether sales are dropping off
due to the recession.

“Part of it, for me, is I don’t show enough, so a lot of people
haven’t seen my work,” Rayhons said. “There may be people
out there interested in buying it but they’ve never seen it. I’m
sure San Antonio is not that great a market for art. The über-
wealthy that are here just aren’t that into art or, if they are,
they’ll go to New York or some other big city to buy art. They
don’t come to San Antonio to buy art.”

But Rayhons said he is able to continue his creative efforts
because he lives below his means and reduces wasteful spend-
ing.

ART FOR CASH: As for negotiating the price tags on his art work,
which can reach well over $1,000, he said, artists “will just have
to adjust our prices to some degree to convince people to buy
it. . . . I’m always kind of willing to negotiate.”

THE SILVER LINING: Rayhons has been saving money to take a
year off to travel. He believes the poor international economy
might help him make the most of his funds.

“In my opinion, the bad economy is good for that because I
can travel fairly cheaply,” Rayhons said. “I’m actually thinking
about going out of the country, too, which means things will be
even cheaper there, depending on where you go. Since there
are really no jobs here anyway, why not travel and get a little bit
of world experience and bring back some photography and find
some influences outside of my little bubble that I’m in here in
San Antonio?”

CHECK HIM OUT: Rayhons is showing some new works during the
first couple of weeks in July at The February Collective gallery
space, 104-A Building B in the Blue Star Arts Complex. You can
also find his work at Autoshoes.deviantart.com.

JULIA BARBOSA LANDOIS, 30

HER ART: Landois does a blend of installation, performance and vid-
eo art. Last year, Landois presented the exhibit “Veiled in Flesh” at
the Cactus Bra Space, in which she lay on her back in a Plexiglas
container as mice crawled on her. The religious imagery and candles
nearby conveyed a ritual aspect while her physical form and the
mice helped viewers examine their notions about death. During Ju-
ly’s Contemporary Art Month, Landois and Beto Gonzales have
transformed the UTSA Satellite Space with their mixed-media and
installation exhibit “Con Ajo y Baroque.”

DAY JOB: Landois has a bachelor’s of fine arts from UTSA and a mas-
ter’s of fine arts from the University of Pennsylvania. She teaches
various art classes including art appreciation, theory and history of
design, drawing, computer illustration and introduction to digital art
at a number of schools in San Antonio. You might find her lecturing

at the Southwest School of Art and
Craft, Palo Alto College, the Interna-
tional Academy of Design and Tech-
nology and St. Philip’s College. She
also works as an SAT prep tutor.

“With the economy, it’s been
hard for those of us that are adjunct
(professors), and a lot of artists in
San Antonio are adjuncts, because
enrollments have dropped and so

our classes are dropped,” Landois said. “And a lot of people, like me,
work from many different schools every semester to make ends
meet.”

SURVIVING TOUGH TIMES: Landois has learned to put in the time look-
ing for teaching work each semester.

“I think it’s been a little harder for people to get loans,” Landois
said. “A lot of my students have lost their jobs, and then it becomes
hard for them if they’re paying some of the (tuition) out of their
pocket.” Landois said the recession has made it more difficult for her
to create art, too. “You get hit on all sides because making the work
is an investment, buying materials and time and all of those things,”
she said. “You have to wait to see if any of it can be sold or get a
grant. And, if the grant institutions have less money to give away, it
just becomes harder to make the work.”

ART FOR CASH: Landois said because she creates performance art, in-
stallation art and video works, her creative efforts are not that lucra-
tive. “There’s often not a ready sort of product or something that’s
easy to hang in someone’s home. So that has been a challenge,”
Landois said. “It’s a choice that I make because that’s the work I like
making. I do sell things like prints and find money to make work in
other ways, like grants and residences.” For instance, Landois was
recently accepted as an artist-in-residence at the Santa Fe Art Insti-
tute in New Mexico this fall. But the length of her stay will be deter-
mined by the amount of financial aid the institute can give her.

THE SILVER LINING: San Antonio’s low cost of living is a big plus for
Landois.

“There’s a bigger market in, say, Houston or Dallas, but it’s a lot
more expensive to live there,” Landois said. “And I think the artist
community in San Antonio is really supportive, and that’s pretty
great.”

CHECK HER OUT: In addition to her work in the show “Con Ajo y Ba-
roque” in the UTSA Satellite Space at the Blue Star Arts Complex,
which will remain up through July 26, Landois will show work at
Austin’s Mexic-Arte Museum in August. Find more information at
www.julialandois.com.

H. MICHAEL KARSHIS, 47

HIS ART: You might recognize Karshis’ handiwork from his
show at Blue Star Contemporary Art Center last October ti-
tled “Soul Doubt.” Karshis specializes in graphic design and
mixed media. He has a series of works that consist of art
collages of photographs, his design work and other images
salvaged from matchbook covers, etc. Karshis then builds
iPod speakers into the image and loads an iPod with his
podcasts. He said that the effect the image has on viewers
will change depending on the music being played from
within the piece. He has an associate’s degree from San An-
tonio College and a bachelor’s degree in graphic design
from the Massachusetts College of Art and Design.

DAY JOB: Karshis is a freelance graphic designer and a
branding consultant. He said he’s been working freelance

since he was let go from his
job with The Atkins Group
about 21⁄2 years ago. “I’ve
been super-duper blessed,”
said Karshis of his gig,
which is conveniently locat-
ed at home. Locally, Karshis
does branding and logos
for Rackspace Hosting,
Southwest School of Art

and Craft and Redbone Guitar Boutique.

SURVIVING TOUGH TIMES: “I was about two years ahead of
the curve as far as cutting my overhead,” said Karshis of the
changes he made after losing his job. To reduce his expens-
es, Karshis meets with clientele in his home or in the nearby
Olmos Bharmacy. He also sold his car several years ago and
now rides his bike or takes the bus when needed. Karshis
stays positive about making ends meet in this economy.
“You can do it,” he said. “There are some sacrifices: cutting
the cable, killing the landline. . . . And it’s kind of fun. It’s
kind of a challenge to make it through the month.”

Karshis believes that the economy will have begun to re-
cover by this time next year. In the meantime, he reminds
people to “understand that it’s a freaked-out time for every-
body and just kind of roll with it and be thankful for what
you do have.”

ART FOR CASH: Karshis sets his prices by the specific project.
But that doesn’t mean Karshis won’t make a deal with fel-
low artists. Karshis said he’s working on a CD package for
Ruben V. In exchange, the local blues/rock musician will pay
Karshis but will also play at Karshis’ house at some point.
“Ruben V’s getting a good deal, and I’m getting something
that will help me pay my mortgage, and I’ll have a little
three-piece back there whenever I’m ready.”

THE SILVER LINING: Karshis said he’s been lucky to get to
work with San Antonio-based businesses and projects. For
example, Karshis added artistic elements to the interior of
the StoneWerks Big Rock Grille at The Quarry. He salvaged
elements from the quarry’s office building, such as window
panes, and combined those with translucent images of the
quarry from the Institute of Texan Cultures.

CHECK HIM OUT: You can find his work at
hmktest.blogspot.com. A couple of pieces also will be ex-
hibited by the Southwest School of Art and Craft in October.
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THURSDAY, JULY 9

‘ARTMOSPHERE: LINE, FORM, SPACE AND
COLOR’ Students and teachers of the
San Antonio Parks and Recreation or-
ganization will exhibit artwork through
July 31. 6-8 p.m. Bolivar Hall at La Villita,
118 La Villita. Free. (210) 207-3132; 
sanantonio.gov/parksandrec

‘BENITO HUERTA: SHOCK & AWE’ Check
out the paintings, drawings and prints
by this artist that known for “challeng-
ing cultural collections” as he explores
sexuality, politics and more. 6-8 p.m.
UTSA Art Gallery (Main Campus), 1
UTSA Circle. Free. (210) 458-4391;
http://art.utsa.edu

MAUC 3RD ANNUAL FRIDA CELEBRATION
Listen to live Latin music and celebrate
one of Mexico’s most famous female
artists of the 20th century, Frida Kahlo,
with the Mexican American Unity Coun-
cil. 6-8:30 p.m. Pearl Stable at Pearl
Brewery, 312 Pearl Parkway. $25, 21 and
up only. (210) 212-9539; pearlstable.com

‘THE MYSTERY REMAINS — BEING NOTICED
CAN BE A BURDEN’ Artists Olivia Villanue-
va and Juan Farias will
show their latest vibrant,
abstract artwork. UTSA
president, Dr. Ricardo Ro-
mo, will help unveil a special
new piece for the exhibit.
6-9 p.m. San Antonio Meet-
ing Center, 660 N. Main.
Free. (210) 226-4600; 
oliviaartist.com

‘SHIFTING OF VIEWS’ Artist
Bernice Appelin-Williams
uses mixed digital photo-
graphs and prints to gain a
spiritual outlook as well as a
link between humans through her work. 
6-8 p.m. Carver Community Cultural
Center, 226 N. Hackberry. Free. (210)
207-2719; thecarver.org 

FRIDAY, JULY 10

‘ALL THAT STANDS BETWEEN US’ Artist
Kristy Perez uses materials readily avail-
able to create pristine pieces free for
decoration. See how she keeps it sim-
ple. 7-11 p.m. Sala Diaz, 517 Stieren. Free.
(210) 852-4492; hillssnyder.com

‘GEMINI INK FACULTY READING’ Kick off
the Summer Literary festival at Gemini
Ink the right way with performances
and readings by writers Tina Karagulian,
Debra Monroe, Tim Tingle and Natalia
Trevino. 7-9 p.m. Gemini Ink, 513 S. Pre-
sa. Free. (210) 734-9673; geminiink.org

‘THE GLISTENING’ Printmaking and biolo-
gy are combined by artist Margaret
Craig to show the underlying worlds in
the least likely of places. 6-9 p.m. REM
Gallery, 219 E. Park Ave. Free. (210) 224-
1227; remgallery.com 

‘PAINTINGS-SCULPTURES-CERAMICS AT 
ST. MARY’S & JOSEPHINE & DEWEY’ More
than 25 artists will be on exhibit during
this Second Friday Art On The Hill art
walk. 6-10 p.m. Art on the Hill in Tobin
Hill, 527 E. Dewey Place. Free. (210) 785-
0743; luislopezartist.com 

‘RIO DE SEDA/RIVER OF SILK’ Carolina G.
Flores uses plenty of hand-dyed silk to
create a cooling garden that becomes
an oasis in this Texas heat. 5:30-
8:30 p.m. Bihl Haus Arts, 2803 Freder-
icksburg Road. Free. (210) 383-9723;
bihlhausarts.org

‘THE ROOTS OF AN INDIGENOUS CULTURE’
Follow artist Andy A. Villarreal as he ex-
plores the origins of indigenous culture
with more than 30 new works including
drawings and installations. 6-9 p.m.
Centro Cultural Aztlan, 1800 Fredericks-
burg Road, Suite 103. Free. (210) 432-
1896

‘WILDLIFE’ The work is pretty self-expla-
natory. Explore wildlife through artist
Justin French’s paintings without having
to go to the zoo. 5-11 p.m. Eden Patio
Bar, 21003 Encino Commons #110. Free.
(210) 422-4646

SATURDAY, JULY 11

‘COME TO JESUS’ Phillip Luna and Da-
nielle Cunningham exhibit these Jesus-
friendly multi-media prints. Expect gos-
pel, pop music and, of course, bread

and wine. 7-10:30 p.m. Fish-
ead Design Studio & Micro-
gallery, 1028 N. Flores. Free.
(210) 326-3474; fishead
productions.com/gallery.html

‘DAY OF THE DEAD ROCKSTARS’
Texas Tech University grad
Carlos Hernandez mixes a Dı́a
De Los Muertos element with
music for this exhibit that
runs through Aug. 1. 7-10 p.m.
SMART Art Project Space,
1906 S. Flores. Free. (210)
227-5718; 1906gallery.com

‘ENOUGH TO MAKE IT FLOAT’ Justin Parr
curates five artists including Derek Allen
Brown, Kerri Coar, Daniel Saldana, Andy
Benavides and Jung Munn. 7-11 p.m.
FL!GHT Gallery, 1906 S. Flores. Free.
(210) 872-2586; turnitoff.tv

‘HUMANNESS THEREAFTER’ Find out how
artist Alejandro Padilla calculates hu-
manity in all its glory. 6-9 p.m. Gallista
Gallery, 1913 S. Flores. Free. (210) 212-
8606; gallista.com

‘MILLEFIORI IN WATERCOLOR’ Stefani Job
Spears masters watercolor on paper
similar to Italian glass, millefiori. The ex-
hibit runs through Aug. 28. 6-9 p.m. Lo-
tus Gallery at Nydia’s Yoga Therapy,
4680 Lockhill-Selma. Free. (210) 764-
1616; nydiasyogatherapy.com

‘THIS IS MY NEIGHBORHOOD’ Ruth Buen-
tello brings narratives of South Texas to
life using large-scale portraits. 7-10 p.m.
1906 Gallery, 1906 S. Flores. Free. (210)
227-5718; 1906gallery.com

MONDAY, JULY 13

‘JOURNEY INTO CONTINUUM MOVEMENT-
EXPERPIENCING RESONANCE AND TENSE-
GRITY IN OUR CONNECTIVE TISSUE’ If
you’re still reading this exhibit’s title,
you might as well see what it’s all about
in person. 10:30 a.m.-1 p.m. The Synergy
Studio, 300 E. Grayson, Suite 100. (210)
824-4225; thesynergystudio.com

THIS WEEK’S CAM SCHEDULE

LOG ON
210SA.COM

Go online to watch
one of the Prime
Eights videos and to
read more CAM
headlines. Also, go
online for a rundown
of some of San An-
tonio’s biggest arts
events. 


